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GLOBAL PARTNERSHIP IN CONFERENCES & EVENTS

3E of Digital Marketing for Events

Evaluation - Engagement - Experience

GIULIA INEKE SARRI
Marketing & Communication Specialist
AIM Group International

INCON Partners
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MARKETING TODAY...

Content Marketing Traditional Marketing
sells the idea of a product aims to sell a product



Iraditionat Marketing

o Marketing Mix

o 4P: Product, Prize, Place,
Promotion

Brand has a Primary Role
Client has Secondary Role

Unilateral Communication

Digital Channels

3E: Evaluation, Engagement,
Experience

Brand finds bespoke solutions
Client has a Primary Role

Bilateral Communication
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The more interactions happen online,
the more people feel the need for F2F meetings
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Events are crucial marketing tools for brands

.

Events are turning more and more into Experiences

v

Perfect playground for brands to interact with leads
with bespoke solutions
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Digital Marketing allows us to market the idea of the
Event Experience to our target audience beforehand
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5 STEPS FOR YOUR DIGITAL
MARKETING STRATEGY










3. i
ldentify your
Audience and Create
your Buyer Personas _
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PARETO’S LAW

«80% of the effects, come from 20% of the causes>



INGON

GLOBAL PARTNERSHIP IN CONFERENCES & EVENTS

207% ) |
CHANNELS <t

807%
TRAFFIC

Communication gets efficient if you identify that 20% of the
channels that brings 80% of your traffic. Focus your concentration
on those channels and refine your bespoke strategy.
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2. Organic Social Media are slowly disappearing
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3. SEO and Video still are good organic marketing opportunities




KEY Lo SUCCESS.

5. Design of an efficient User Journey for more Conversion
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6. 3E Law: Evaluation, Engagement, Experience
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Thank You!

aimgroupinternational.com
g.sarn@aimgroup.eu




